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DRUPALCON PORTLAND




DrupalCon is an international event that brings together the people
who use, develop, design, and support the Drupal platform. More
w H AT IS D RU PA Lcﬂ N? than just another trade show or industry conference, it's a shared
- experience that seeks to inspire and engage. DrupalCon Portland
. 2013 will feature dozens of curated sessions and panels from some
DATE: MAY’ 20- 24’ 2013 of the most influential people and brightest minds within the Drupal
VENUE GREGUN CUNVENTIUN BENTER, PURTI-AND, UREGUN community and beyond, as well as countless opportunities for net-

working, code sprints, informal conversations, and more.

DrupalCon Copenhagen 2010
"”\L—'a-hﬁ‘.":
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9,000+ SPONSOR FAIR ATTENDEES! We estimate:

We are co-locating with SymfonyLive and WebVisions whose 3,000+ DrupalCon attendees: 25% Corporate Leadership 30%

attendees will visit the DrupalCon Sponsor Fair! and SymfonyLive Developer, 25% Designer/Themer, 20% Project Manager

attendees will eat lunch with DrupalCon attendees. * 800+ SymfonyLive attendees: Symfony/php developers

* 1200+ WebVisions: 30% developer, 30% designer/themer,
30% Marketing & C-level



* Lead generation

* Networking & Business development
* Branding & promotion

* Talent recruitment

* Community Karma Points!

SPECIAL PAYMENT PLAN FOR
DRUPALCON PORTLAND SPONSORS!

PAY 20% OVER NEXT 5 MONTHS

SPONSORSHIP PACKAGE

WHY SPONSOR DRUPALCON?

Sponsoring DrupalCon is not only a great way to get your message before a targeted
audience of Drupal users, developers, businesspeople, and other Web professionals,
it's also a great way to increase the equity of your brand as a company or organization
that supports one of the fastest-growing open source software communities in the world.

Looking for another way to earn Drupal community karma points?

* Become a Drupal Association Supporting Partner and fund strategic
community initiatives directly. Get many benefits including 10% discount
on your DrupalCon Sponsorship!

 Buy an Organization ($100/year) and Individual Memberships ($33/year)

SPONSORING DRUPALCON IS A GREAT WAY TO GIVE BACK
T0 THE COMMUNITY AND SUPPORT THE DRUPAL PROJECT!



DIAMOND

PLATINUM

SILVER

BRONZE

SUPPORTER

Price

Conference passes (must be
redeemed by April 19 2013)

Exhibit Hall

Premium Event Site Placement

Event Site: Company Logo, Link,
& Description

Logo On Plenary Screen
Logo On Program Guide
Event Web Site Ad
Handout At Registration
Named Room

Drupal Association Panel &
Cocktail Party

Jobs Posting
Special Offer Posting
Keynote Introduction

Day Stage Speaking Opportunity

Drupal Business Summit
@Drupalcon Tweet
Logo/Link On Event Emails

Logo On Main Signage

$45,000

24
20'W x 8'H
x 10'D
Yes

Yes

Yes

Yes
Yes
Yes
Yes

4 tickets

Yes

Yes

Yes

50 min session
on the Day Stage
during the Drupal
Business Summit
20 tickets
Yes

Yes

Yes

$25,000
16
20'W x 8'H
x 10'D
Yes

Yes

Yes

Yes
Yes
Yes
Yes

2 tickets

Yes

Yes

50-min session on
Tue. or Wed. or
25-mins on Thurs.
(limited availability)
10 tickets
Yes

Yes

Yes

$12,500

10'W x 8'H x
10'D

Yes

Yes

Yes

Yes

2 tickets

Yes

Yes

Participate in a
lightning talk

5 tickets

Yes

$7,500

10'W x 8'H
x10'D

Yes

Yes

Listed

Yes

2 tickets

Yes

NOTE: BOOTHS DO NOT COME WITH CARPET. THIS IS PURCHASED SEPARATELY.

$4,000

10'W x 8'H
x 10D

Yes

Yes

Listed

2 tickets

Yes

$2,000

Literature on a
shared table

Yes

Yes

Listed

Yes

Yes

2 tickets

Yes



ADDITIONAL SPONSOR
POWER CORD SPONSOR §12,000 PA[:K AGES & ADD_“NS

There are 2.5 devices per DrupalCon attendee and they all need power. Have your logo
prominently displayed on all power cords that are in session rooms, BOFs, and more.
» 5 conference passes
* Your logo on all power cords
Single booth in Exhibit Hall
Logo, link, company description on event site

Creative Commons License Phase2Tchnology Flikr

Logo on plenary screen

Half page ad in the Program

Job & Special offer posting

Event website ad

@DrupalCon thank you tweet

2 tickets to Drupal Association panel & cocktail party

2 Drupal Business Summit passes

DRUPAL GAMES - ONE SPONSOR §12,000

Quarter Page Ad in Program

* 4 complimentary conference passes
Single booth in Exhibit Hall
Logo on signage next to each game table

Job & Special offer posting

Event site web ad

Logo, link & company description on 2 tickets to Drupal Association panel & cocktail party

sponsor web page

2 Drupal Business Summit passes

Logo on plenary screens

@DrupalCon thank you tweet



CODE SPRINT SPONSOR - EXCLUSIVE

SPONSORSHIP PACKAGE
$12,000

* 4 conference passes * Full page ad in Program Guide
» Single booth in Exhibit Hall * Job & Special offer posting
* Logo, link, company description * Event website ad
on sponsor web page « @DrupalCon thank you tweet
* Logo on plenary screen « 2 Drupal Business Summit passes
* On-site signage at Code Sprint « 2 tickets to Drupal Association panel & cocktail party
Picture courtesy of Pedro Lozano Champagne Time at the Proud2 DrupalCon Party Creative Commons Myles.Davidson Flikr

OPENING RECEPTION NIGHT

* 2 conference passes
* Prominent table during event

Title sponsorship promoted on event site and
in attendee emails: “Opening Night Party Spon-
sored by XXXX”

Logo on event signage

Logo, link, company description on event site

§6,000 - UP T0 2 SPONSORS

Logo on plenary screen

Acknowledgement in Program
Job & Special offer posting
Event website ad
@DrupalCon thank you tweet

Provide us with branded napkins to be
distributed with event beverages



LUNCH SPONSORSHIP - ONE SPONSOR PER DAY §5,000

TRIVIA NIGHT - COMMUNITY EVENT §3,000 - UPTO 2 SPONSORS

* 2 conference passes * Logo on plenary screen
* Logo on event sighage * Acknowledgement in Program
* Logo, link, company description on event site * Job & Special offer posting

7.
ooy Servica,
-

- »hpcloud_ <30

2 conference passes

Logo, link and company description

on our sponsor web page
Sponsor name in lunch title
On-site signage at lunch

- —
T T —

Quarter Page Ad in Program

Logo on plenary screen 20% DlSBUUNT IF

Job & Special offer posting
Provide branded napkins and we will Yuu BUY AI-I- 3 DAYS'

put out during lunch service



90% DISCOUNT IF CﬂfiliEj:[il:iEl:iElsl’es ONE SPONSOR PER DAY $5,000

Yﬂu BUY AI.I_ 3 DAYS' * Logo, link and company description on

sponsor web page

Quarter Page Ad in Program

Logo on plenary screen

Job & Special offer posting
* Sponsor name in coffee title

Provide branded napkins and we will put
* On-site signage at coffee stations out during lunch service

Coffee Break

sponsored by

INDIVIDUAL SPONSOR: $100 SCHOLARSHIPS MEDIA PARTNER

Your donation goes toward DrupalCon Your donation helps bring talented contributors Media sponsorships are a great way to
scholarships for worthy Drupal to DrupalCon exchange links and copromote services,
community contributors. Partial — $500 products and websites that complement
DrupalCon. To partner, contact
Full — $1,000 megan@association.drupal.org

Name on event site, on plenary screen, and
in program guide’s acknowledgment page.



DRUPALCON PORTLAND 2013 ORDER FORM

SPONSORSHIP SELECTIONS

SPONSOR LEVELS ADDITIONAL PACKAGES
L] Diamond ... $45,000 CIPower Chord ..o $12,000 [] Trivia Night........ccccoeriiiirinniiinininnne, $3,000
T, $25,000 L Code Sprint.........ocovoeveeeeeeeeee, $12,000 [ Full Scholarship .........cccccoovvrinnvin. $1,000
I T IO $12,500 L Drupal GaMeS ....o..cesvvesvesvvee $12,000 L1 Partial SCROIAShp.... ... $500

_ L] Opening Reception ............ooue....... $6,000 [ Individual Sponsorship ...................... $100
LI SIVer v $7,500 o S $5,000 Payment Terms: Net 30. Sponsors must pay
LI Bronze ....ceeeeeeeeeeeeeeeeeseeen, $4,000 EILUNCA e, $5,000 in full to set up their sponsor booth.
L1 Supporter ..., $2,000 Total Amount Due:
PRIMARY CONTACT BILLING INFORMATION
Name: Name:
Company: Company:
Email: Email:
Phone: Phone:
Mailing Address: Mailing Address:
PAYMENT INFORMATION

[] Company Check (Make Payable to DrupalCon Inc) [Jvisa [ MasterCard ] American Express ] Invoice Me

Print Cardholder Name: Card Number:
Cardholder Signature: Expiration Date:

Purchase Order Number:

For questions call: Call phone: +1 480.818.9825, skype megan.sanicki, or email megan@association.drupal.org. Please return signed paperwork via
fax to: 202-204-0620, or mail to: DrupalCon Inc., 2828 SW Corbett Avenue, Suite 204, Portland, OR 97201



DRUPALCON PORTLAND 2013 SPONSORSHIP AGREEMENT

This exhibitor agreement is entered into by and between DrupalCon, Inc.
a District of Columbia not-for-profit organization with its principal place
of business located at 2828 SW Corbett Avenue, Suite 204, Portland,

OR 97201 (hereinafter “DCI”), and

, with its

principal place of business located at
(hereinafter “Exhibitor”), effective on the date signed below.

1.

Booth reservation: Exhibitor hereby reserves booth number for the DrupalCon
Portland 2013 conference scheduled for May 20 - 24, 2013 to be held at Oregon Con-
vention Center. DrupalCon Portland Sponsors and Exhibitors can buy their package
during the DrupalCon Denver conference and select their booth. They have thirty (30)
days upon signing to pay for their package. In the event, they do not pay within 30 days,
they are still committed to their package, but will release their booth selection. When the
Exhibitor pays in full, they can select an available booth. Also, DrupalCon sponsors can
select their booth based on the Payment Plan option detailed in Section 10. All other
Exhibitors (those that did not Exhibit or sponsor at DrupalCon Denver) can select their
booth when they pay in full.

Booth Fee: The fee for the reservation and use of the booth is included with your spon-
sorship. Furnishings for each standard booth include one table, two chairs, a power
source and Internet access. Double booths include two tables, four chairs, a power
source and Internet access. Other equipment is available for an additional fee by sepa-
rate agreement and upon request. BOOTHS DO NOT COME WITH CARPET. SPON-
SOR RENTS THIS THROUGH THE EXPO SERVICES COMPANY.

Advertisements: Exhibitor agrees to provide suitable copy for a web advertisement as
included with the sponsorship package.

Registration Fee Waived: Exhibitor is entitled to the number of registrations included
with their sponsorship. Free Conference Passes must be redeemed by April 19th
at 11:59pm Pacific Time, 2013. Additional registrations may be purchased at the then
current registration cost.

Restriction on Location of Exhibits & Solicitation: Exhibitor agrees not to conduct or so-
licit business in the exhibit hall unless they have rented exhibit space. Exhibitor agrees
not to exhibit products and services at the conference except in the exhibit hall, confer-
ence program time slot, or other designated areas.

Booth Assignments: DrupalCon Exhibitors who sign up by April 30, 2012 understand
that they have 30 days to pay for their booth or else they will select their booth when
they pay in full. Or, DrupalCon Denver Exhibitors select their booth according to the
Payment Plan detailed in Section 10. All other Exhibitors understand that booth assign-
ments will be made in the order that full payment is received at DCI. Assignments will
not be made until all required fees have been paid. If so mandated by Venue, Fire Mar-
shall or other legal entity, DCI reserves the right to adjust floor plans and booth assign-
ments as necessary. DCI reserves the right to change booth assignments at any time.

7. Booth Size and Equipment: Exhibitor agrees to the following Booth terms: Each double

exhibit booth (20°'W x 8'H x 10’D) includes draped back and sides, two 6’ draped tables,
4 chairs and two 110v electrical outlets. Each single exhibit space (10°'W x 8'H x 10°'D)
includes draped back and sides, and if requested one 6’ draped table, 2 chairs, and
two 110v electrical outlets. No credit is provided for equipment that is not used. Addi-
tional booth furnishings, audiovisual equipment, electrical and telephone connections,
signs and drayage services, AND CAPRETING are available for an additional charge.
If Exhibitor plans to install a completely constructed display so that the standard booth
equipment is not desired, no part of the constructed display shall project so as to ob-
struct the view of adjacent booths. Booth side dividers of a height in excess of 35” must
not extend further than three feet out from the back wall. Booth walls must not exceed
eight feet in height. Island exhibits must not include any walls that block visibility of
neighboring booths. Any exception must first be approved by DCI. Audiovisual equip-
ment must not be played at a level that would interfere with adjacent exhibitors. All local
labor rules and regulations MUST be followed by all exhibitors.

Internet Connections: Network access will be provided through a wireless connection
(wifi); actual throughput speeds and up times are not guaranteed.

. Cancellation: Applicable fees are based on the date that payment is received by DCI.

Exhibitor may cancel this agreement by written notice to DCI. The Cancellation fee
schedule is as follows:

«. Cancellations made between March 20, 2012 and July 20, 2012 are subject to a
25% cancellation fee.

«. Cancellations made between July 21, 2012 and September 20, 2012 are subject to
a 50% cancellation fee.

. Cancellations made between September 21, 2012 and December 31, 2012 are
subject to a 75% cancellation fee.

«. No refunds will be granted on cancellations made on or after January 1, 2013

10. Payment Plan

Option 1: Sign by April 30th and divide payments over 5 months with full pay-
ment by August 31st. The payment schedule is: 20% now, 20% May 31st, 20%
June 30th, 20% July 31st, 20% August 31st. Upon receiving your deposit, you can
select your booth. However, if we don’t receive your final payment, then we will re-
lease your booth and you will be able to select again once you've paid in full.

Sign up after April 30th with the following payment plans. However, sponsors select
their booth upon final payment.

Option 2: Sign up by May 31st with the following payment schedule: 25% now, 25%
June 31st, 25% July 31st, 25% August 31st

Option 3: Sign up by June 30th with the following payment schedule: 33% now, 33%
July 31st, 33% August 31st.

Option 4: Sign up by July 31st with the following payment schedule: 50% now, 50%
August 31st.

After August 31st all sponsor sales are net 30



1.

12.

13.

14.

15.

16.

17.

Union Clearance & Exclusivity: If required by union contract rules and regulation for the
convention location, Exhibitor agrees to use qualified union personnel for the various
services required for installation and dismantling of exhibits and for material handling
within the show. Exhibitor must use the service provider designated by DCI for drayage
and rigging, electrical, plumbing, and custom cleaning services. For other services
and for other contractors other than those designated above, Exhibitor must request
permission from DCI in writing and receive permission from DCI in writing. If approval
is granted, Exhibitor shall submit the necessary certificates of insurance in advance so
that permission can be secured for said contractor to operate.

Use of Space: Exhibitor shall not permit any other corporation or firm or its representa-
tives to use the space allotted to the signer of this contract, nor shall Exhibitor display
articles not manufactured or normally sold by the Exhibitor. Requests for co-participa-
tion by any other corporation or firms in space assigned to the original applicant must
be made in writing to DCI. If permission is granted by DCI, there may be an additional
charge for each additional firm, and the additional firm must purchase a conference
registration for each of its representatives at the then current registration cost. Exhibi-
tor is not permitted to sublet booths or assign this lease in whole or in part.

Limitation of Liability: Exhibitor shall be fully responsible to pay for any and all damages
to property owned by the Convention facility, its owners or managers which result from
any act or omission of Exhibitor. Exhibitor agrees to defend, indemnify and hold harm-
less, DCI and the Convention facility as well as their owners, managers, officers or
directors, agents, employees, subsidiaries and affiliates, from any damages or charg-
es resulting from Exhibitor’s use of the property. Exhibitor’s liability shall include all
losses, costs, damages, or expenses arising from, out of, or by reason of any accident
or bodily injury or other occurrences to any person or persons, including the Exhibitor,
its agents, employees, and business invitees which arise from or out of the Exhibitor’s
occupancy and use of the exhibition premises, the Hotel or any part thereof.

Security & insurance: DCI is not liable for damage or loss to Exhibitor’s property, nor
shall DCI be liable for any injury that may occur in the exhibition area. Exhibitor is re-
sponsible for obtaining any insurance required to participate.

Protection of the Exhibit Hall Facility: Nothing shall be posted or tacked, nailed,
screwed or other wise attached to the columns, walls, floors, or other parts of the
conference hotel without permission from the proper building authority and exhibition
management.

Drayage: DCI will appoint an exhibition management firm. Shipments to the venue
must be arranged through them.

Installation & Dismantling: Packing, unpacking, and assembly of exhibits will be done
only in designated areas at designated times under the direction of exhibition manage-
ment. Space not set up by one hour before the official opening of the exhibit hall may
be reassigned by exhibition management for other purposes and will not be made
available to the Exhibitor. No exhibits shall be dismantled before the official closing
time of the show.

18.

19.

20.

21.

22.

23.

Distribution of Printed Material, Samples, etc: Exhibitor shall not distribute to the con-
ference attendees printed matter, samples, souvenirs, or the like, except from within
the rented space or through insertion into conference registration packets as provided
for by the organizers.

Listing of Exhibitors in Conference Material: Exhibitor will be listed on the Conference
Web site and in the printed material distributed at the Conference. Exhibitor must sup-
ply a brief description (25 words or less), a vector-based file of the Exhibitor’s logo or
wordmark and a URL (Exhibitor Content). This Exhibitor Content must be received
within 30 days of the event start date. If Exhibitor does not provide Exhibitor Content
prior to that date, it may be listed by name only.

Agreement to Conditions: Exhibitor agrees for itself and its employees to abide by
these conditions, it being understood and agreed that the sole control of the exhibition
hall rests with exhibition management.

Amendments: DCI shall have sole authority to interpret and enforce all rules and
regulations contained herein, and to make any amendment thereto and to make such
further rules and regulations as shall be necessary for the orderly conduct of the ex-
hibition.

Observance of Laws: Company shall abide by and observe all laws, rules and regula-
tions, and ordinances in connection with the conference and this agreement.

Company Conduct: Company and all of its Representatives shall conduct themselves
at all times in accordance with highest standards of decorum and good taste. DCI
reserves the right to eject from the conference any Company or Company representa-
tive violating those standards.

Name

Exhibitor

Signed

Date

Name

Drupalcon Inc.

Signed

Date



FIRP. “mz

By Fcb981 (Own work) [GFDL (http://www.gnu.org/copyleft/fdl.html) or CC-BY-SA-3.0 (http://creativecommons.org/licenses/by-sa/3.0/)], via Wikimedia Commons



